new series 


The Real Housewives of Vancouver 


The world's #1 lifestyle reality franchise is coming to Canada this spring! The Real Housewives of Vancouver 
offers a much-anticipated glimpse inside the world of wealth and pampered privilege, where being seen f 
and who you know are everything. The series revolves around the lives and lifestyles of five glamorous and 

affluent Vancouver women who give “frenemy” a whole new meaning. 


sReal 
Housewives” 


OF VANCOUVER 
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With exclusive programming and buzz-worthy personalities, Slice™ 
offers the perfect escape for women on-the-go. Hosting the biggest 
reality, drama and movie titles, Slice is the go-to destination for hit 
shows featuring relatable topics that are relevant to women. 
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Girl Meets Gown 
The all-new series Girl Meets Gown takes a behind-the- 
scenes look at the Dallas area’s premiere bridal salon, 
Stardust. Each week you'll hear stories of real brides and 
their quest to find the perfect wedding dress! 


Four Weddings Canada 


For the first time ever, Canadian brides can 
compete for their dream honeymoon in the 
Canadian edition of the popular international 
reality series, Four Weddings. Every bride- 
to-be believes their big day will out-shine ; 
all others — and now they have the chance = 
to prove it! In each episode of Four M 


Bubble Wrap Kids 
Lenore Skenazy hit the headlines in April 2008 
when she allowed her 9-year-old son, Izzy, to 
travel on the New York Subway on his own. The 
media called her ‘America’s Worst Mom.’ Now 
she’s coming to Canada to help parents leave 
their overprotective comfort zones, allowing 
kids to reclaim their childhood — and parents, 


Weddings Canada, four outspoken brides their sanity. 
attend each other's weddings and rate 

them in four categories. The bride with the 

highest total score wins bragging rights and a Bubble Wrap Kids 


lavish honeymoon. 


new seasons 


Dance Moms 
The buzz-worthy series returns to Slice 
} starring infamous dance instructor 

a = Abby Lee Miller, her world-class o N 
students and their mothers. Set 
in Pittsburgh at the renowned 
Abby Lee Dance Company, a: 
Dance Moms follows children’s 
steps on the road to stardom and 
their doting mothers who are there 
for every rehearsal, performance and 
bow...all under Miller's discerning eyes. Watch the sequins fly as they begin a new 
season of frenetic dance competitions. 
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Dance Moms 


The Real Housewives of Orange County 

Vicki, Tamra, Gretchen and Alexis welcome new brunette Heather Dubrow, a former 
actress and now stay-at-home mom of four, to the party. Reeling from the repercussions 
of last season's divorces and dissolving friendships, the series once again ventures behind 
the gates for a scandalous look at the loves and lives unfolding inside one of Southern 
California's wealthiest communities. 


Bethenny Ever After 

Bethenny Frankel doesn't like sitting idle; the quick-witted New Yorker is still living life in 

the fast lane, juggling her many roles as wife, mother, and mogul in Bethenny Ever After. As 
things increasingly shift in her world, she'll have to adjust to the realities of marriage, lawsuits 
and life in the public eye. Keeping her head above water is one of her fortes, but even with 
all the indulgences of the good life, this year may prove to be harder than anything she’s 
experienced before. 


Millionaire 
Matchmaker 


Millionaire Matchmaker 

Newly single Patti Stanger takes reign over her clients’ 
love lives, but is love in store for the matchmaker 
herself? Patti calls on celebrity friends Tori Spelling 

and Jenny McCarthy to provide expert advice for her 
hapless millionaires. From a former NFL player to Million 
Dollar Listing’s Madison Hildebrand, Patti's challenged 
to find love for a very diverse roster of rich singles in this 
all-new season. 


Princess Gai) Vaz-Oxlade 

You know the “Princess” type, living the high life like 
she doesn't have a care in the world, while family and 
friends pay the price. Gail Vaz-Oxlade’s back to help 
cut these spoiled spenders off. It's time to grow up and 
get real. 


In October 2011, 
F18-49, on average, 
spent more time on 
Slice.ca than any other 
site belonging to the 
“Community-Lifestyle 
category 


In November 2011, 
Slice.ca reached a 
milestone with the 
most monthly video views (1.5 Million; 150% YoY 
increase) delivered in the site’s history. Princess, the 
popular Gail Vaz-Oxlade series, was a driving force 
behind this growth. In November, this show had the 
highest performance of any show in the site's history 
(comprising 15% of total video views) 


42% of visitors are F18-49 (Index 159 vs. Total Internet) 


"n 


Coming this spring: Full episode streaming of brand 
new programming like Four Weddings Canada, 

and the highly anticipated The Real Housewives of 
Vancouver. 


Slice.ca is growing: 
138,000 Visitors/Month; an increase of 31% year-over- 
year 
1.2 Million Page Views/Month; an increase of 61% 
year-over-year 
1.3 Million Videos/Month; up 165% vs. last year 


17.4 Average Minutes per Visitor; up 139% vs. last 
year 


Source: comScore Inc. Media Metrix, Oct'11 2-month average data for 
Unique Visitors, Time Spent, and Profile data 


Omniture Site Catalyst, Nov’'11 3-month average data for Page Views 
and Video Views 


Ranking is based on ad-supported sites within comScore’s “Community- 
Lifestyle” category 
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movie premieres Up in the Air 


Valentine's Day The Lovely Bones C- 
An all-star ensemble cast comes together in Valentine's Day, following the intertwining Susie Salmon — a young girl who has been iy 
storylines of a group of Los Angelinos as they find their way through romance over the murdered, watches over her family, and her 
course of one Valentine's Day. killer — from heaven. She must weigh her 
desire for vengeance against her desire for 
Up in the Air her family to heal. 
Ryan Bingham is a corporate downsizing expert whose cherished life on the road is a 
threatened just as he is on the cusp of reaching ten million frequent flyer miles and just Dear John 


after he’s met the frequent-traveler woman of his dreams. A soldier home on leave falls for a conservative college girl. Instead of returning home to 
her, he reenlists after the attacks on September 11th, 2001. Despite the commitment to send 
letters to each other, time and distance begin to take a toll on the young lovers. 


Demographic Profile 
% of A18+ AMA, English Canada al 


Source: BBM Canada PPM Data, % of x) 
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More likely to: 


e Visit fine dining restaurants (132), go to movie theatres (111), attend live theatre/ e Have spent up to $30,000 on a vehicle in the past 2 years (113) or spent $10,000+ 
ballet/opera/art galleries/museums (118) or visit a casino in the past 4 months (116) on home improvements (128) 


e Travel out of province (115), to the U.S. (110) and abroad (115) on personal vacations e Carry a mortgage (111) and invest in stocks/mutual funds (114) 


e Use social networking sites (111), and use their mobile devices for messaging (115), 
e-mail (118) and internet search (120) 


Source: BBM Canada PPM Data (FL11 = Aug 29 — Nov 27/11) / English Canada / Comp% of A18-54 


Key Research Findings 


e Ranks amongst the Top 20 specialty networks against key target groups e Other top ranked programs include Dance Moms, Project Runway, Intervention 
e Fall '11 experienced overall audience gains of 6-13% against key adult and Canada, Brides of Beverly Hills and Slice’s Sunday movies 

female demos over Fall ‘10 e Kitchen Nightmares ranks in Slice’s Top 10 against key adult demos 
e The Real Housewives of New Jersey ranked in the top 3 Slice programs against 

key demos and its premiere grew the Wednesday time period over Fall ‘10 


Source: BBM Canada PPM Data (FL10 = Aug 30 — Nov 28/10, FL11 = Aug 29 — Nov 27/11) / Total Canada 
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